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American School Board Journal (ASBJ) offers a focused environment
for education leaders seeking a deeply respected, consistently
insightful, and trusted assessment of trends shaping education.

ASBJ and e-newsletters created for education leadership on the go
and delivered directly to school leaders’ desktops and mobile devices.
Digital-only supplements are sent to subscribers on targeted topics.

Position your advertising with online resources for school board leaders.

American School Board Journal
THE SOURCE FOR SCHOOL LEADERS

American School Board Journal, the award-winning flagship magazine of the National School
Boards Association, is dedicated to equipping school leaders, district decision-makers, and the
K-12 education community with breakthrough ideas and insights to help enhance public education.
It is the only magazine that inspires top policy and decision-makers who work to ensure a vibrant
education for every child. Our audience considers ASBJ a reliable and trusted source of information
on K-12 education trends and issues that affect their complex jobs.
ASBJ by the Numbers
For more than 100 years, ASBJ readers have turn to the magazine to obtain information they need to make decisions
for their districts. Our subscribers represent key decision-makers in public schools across the United States.
According to a recent independent survey:

43,517 Subscribers plus bonus distribution to every superintendent in the country, more than 13,500, with 		
October issue

49% have visited the website of an ASBJ advertiser
According to an independent survey, a majority of ASBJ readers:
• Are white collar professionals or business owners
• Have a median household income of $117,000
• Come from suburban districts
ASBJ readers consider the magazine a “must read” that provides balanced and accurate news on education issues.

ASBJ has won more than 50 national awards for writing, reporting, and design. In 2016,
we earned two feature writing awards from Association Media and Publishing:
“Mission: Space” profiled
teacher-turned-astronaut
Barbara Morgan, who was
Christa McAuliffe’s backup,
and finally made it into
space 20 years after the
Challenger tragedy.

OCTOBER 2015
VOLUME 202
NO. 5

MISSION:

SPACE
Teacher-turned-astronaut
Barbara Morgan inspires
students to explore
their open-ended
future

DECEMBER 2015
VOLUME 202
NO. 6

PLUS
Urban Advocate
Exercise in School
Drug Testing

“Comeback Season” details
how a New Jersey school
district recovers from a hazing
scandal that rocked the high
school football team.

COMEBACK
SEASON
Football returns to a New Jersey town

PLUS
Urban Advocate
School security
Student data privacy
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Plus:

AUGUST 2016
VOLUME 203

How to handle bomb scares

NO. 4

High-tech security solutions
Violence prevention policies

American School Board Journal Editorial Calendar 2017
Issue

Keeping
THE PEACE

January/
February

Urban Advocate

NO. 5

Materials
Due

• Green facilities/Healthy students and
employees
• Innovative funding for energy efficiency

12.06.2016

12.7.2016

02.07.2017

02.7.2017

04.11.2017

04.12.2017

06.13.2017

06.14.2017

08.15.2017

08.16.2017

10.10.2017

10.11.2017

Student Achievement

Plus:

OCTOBER 2016

Ad Closing

Green Schools

Can restorative justice
make your schools safer?

VOLUME 203

Focus

Literacy and poverty
10 future trends

March/April

On the

ROAD

• The school board’s role in increasing student
achievement
• Student achievement success stories
• Bonus distribution to NSBA conference

A tiny Wyoming district delivers
preschool to children in isolated areas

Testing and Assessment
• Is the testing pendulum swinging again?

May/June

• Beyond achievement tests: alternate forms
of assessment
• ESSA and testing

Contact
Jane Radenhausen

Security
• Designing, retrofitting for safety

J Daly Associates
407.898.2876
advertising@nsba.org

July/August

Back to School

Print Advertising Rates
Size

1x

3x

6x
$7230

• Data security/online safety

September/
October

• New school year trends for school leaders

Full
Page

$7845 $7600

½
Page
Horiz.

$4760

$4565

$4365

• Bonus distribution to every superintendent,
school board president in the U.S.

1/3
Page

$3240

$3125

$2940

Health, Nutrition, and Wellness

¼
Page

$1960

$1900

$1810

• Immigration and schools

• Policies that improve student mental health

Ask about cover pricing

November/
December

• Hunger in our schools: What are schools
(and outside providers) doing to battle
childhood hunger in their communities?
• Outsourcing health services
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Digital Edition

Digital Only Supplements

Looking for a more dynamic advertising opportunity?
Incorporate your video advertisements for an
interactive reader experience! Gain business insight:
Craft survey questions to our readership.

Providing information and articles to subscribers
on focused topics of interest. They will be emailed
to ASBJ subscribers and featured on our website.

ASBJ Technical Specifications
File Formats
All files should be submitted as high resolution 300 dpi, CMYK, X1-A PDF files.

Publication Specifications:
Trim size: 8.5” x 10.5”
Bleeds: All bleeds should be set for .50”
Safety: All live matter should be 3/4” from the trim (live area is 7” x 9”).

Sending Materials
Export PDF with bleeds – no crop marks needed.

Please name file:

companyname_issuemonth.pdf

Please email ad materials to:
production@nsba.org

Questions?
For production questions or information on submitting materials, please email
production@nsba.org.

Full Page

Full Page Spread

8.5” x 10.5”

17” x 10.5”

1/2 Horizontal
1/3
Vert.

7.5” x4.5”
2.4” x 8.25”
1/2 Horizontal Spread
15” x 5”

1/3 Horizontal

7.5” x 3.25”

1/3
Square
4.9” x 4.9”

1/4 Horizontal

7.5” x 2.25”
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NSBA Online
NSBA.ORG
NSBA delivers valuable content and professional development
opportunities directly to school leaders’ computers, tablets, and
smart phones. Reach district decision makers efficiently and
economically.
Advertisements
Ad Position

Monthly Rate

Promo Ad Size (pixels)

Video

$4,500

1920 x1080 - bookend

Button

$1,000

120 x90

Vertical Banner

$2,000

120 x240

Skyscraper

$2,000

120 x 600

Square

$2,000

250 x 250

Standard Banner

$2,000

468 x 60

For more information contact Jane Radenhausen, J Daly Associates, at
407.898.2876 or advertising@nsba.org.

National Connection E-Newsletter (NewsBytes)
This bi-weekly update is filled with critical information for superintendent/school
board leadership teams. Circulation is more than 12,000.

Advertising Rate:
Square: $1,500/bi-weekly
Specs: 250 x 250 pixels

White Papers
$2,500 with print ad
• Link and summary included in the National Connection e-newsletter.
• Posted to the ASBJ site on NSBA.org page for one YEAR.

ASBJ Subscribers List
Reach 23,000 board members, superintendents, and district administrators.
Target your prospects by job function, location, gender, and home or business
address. For more information, contact Raymond Tognella,
rtognella@rickard2.com, and 631.820.3704.
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About NSBA
The National School Boards Association (NSBA) is the leading advocate for public education.
For more than 75 years, we have been leading the effort to support and enhance public
education. We are succeeding in creating the best possible environment for students to realize
their dreams.
NSBA is a federation of 50 state and territorial associations representing more than 90,000
school board officials across the United States. These local officials govern more than 13,500
local school districts serving the nation’s 50 million public school students. Working with and
through our state associations, and serving as their Washington, D.C. office, NSBA advocates
for equity and excellence in public education through school board governance.
We believe public education is America’s most vital institution. It is a civil right necessary to
the dignity and freedom of the American people, and all children deserve equal access to an
education that allows them to reach their potential.
In pursuit of these beliefs, NSBA and its members will continue to lead the national
conversation about public education, advocate for public policies that ensure all students
everywhere have access to a great public education where they live, create a better
understanding of the importance and benefits of the role of school boards and local
governance, and enhance the effectiveness of school boards.
NSBA is a not-for-profit organization. The public policy agenda is determined by a 150-member
Delegate Assembly made up of local school board members who represent their state
associations of school boards. The Board of Directors translates this policy into action.
Programs and services are administered by the NSBA Executive Director and professional
staff. NSBA is headquartered in Alexandria, Virginia, part of the metropolitan
Washington, D.C., area.
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